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Exhibition Profile

iIProperty.com Events (formerly known as Keagen Group Sdn Bhd) has been
running major property exhibitions in Malaysia since 2004. Keagen Group is
established as one of the region’s leading Property Events and iProperty.com

Asia’s leading property portals network merged in March 2008.

introduction & preview

The Expo is organised by iProperty.com Events Sdn Bhd,
a member of iProperty.com Group of Companies.

We are the organiser of the iProperty.Com Expo (formerly known as
International Homebuyer & Property Investor) Malaysia’s No. 1 Luxury
Property Event. We bring over 4 years of Property Event expertise across the
region with projects to date attracting:

e Over 500 Malaysian and overseas developers/international realtors from
Australia, Indonesia, India, Thailand, Vietham, United Arab Emirates, United
States and United Kingdom.

e 100,000 serious property buyers

e More than US$3billion worth of property showcased in 1 event

Our Expos are PROPERTY FOCUSED, supported and promoted by
iProperty.com websites which is Asia’s No 1 network of online property
portals owned by IPGA Limited (ASX:IPP) in Malaysia, Singapore, Hong Kong,
Philippines and Taiwan.

Across the iProperty.com Group, we have:
e Number of Real Estate Clients: Over 5,000

e Number of Developer Clients: Over 500

e Number of Listings: Over 100,000 current listings
e Number of Page Views: Over 15,000,000 per month
[ ]

Number of Unique Users:  Over 1,000,000 per month

Our visitors are potential home buyers and investors who are high income
earners with keen intentions to buy within the next 12 months.
e 20% draw an annual household income of over RM500,000 (US$150,000)*

e 90% of those attending stated an intention to purchase in the next 12 months*
Statistics are taken from iProperty.com Expo Kuala Lumpur
«iProperty.com Expo is held for the 1¢ time in Singapore

o
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Exhibition Profile

Face to face selling
Interaction with people
Meeting pre qualified prospects

why exhibit?

e Meet the unique users of iProperty.com portals face to face
e Interact actively with industry players who are also users of iProperty.com portals

e Meet qualified prospects generated through our aggressive visitor campaign

Exhibiting is the ONLY medium bringing target audience
directly to you face to face

who should exhibit?

* International Property Developers (Residential, Commercial, Retail)

» Luxury Resorts Developers

» Upcoming Township Developers

* International Realtors

* International Property Auctioneers
* Banks & Financial Institutions

* Real Estate Related Investments

* Real Estate Related Service Providers (ie. Property Management
Software Providers, Foreign Exchange Solution Providers, etc.)

* International Time Share Units
* Migration Agents
» Taxation Agents

 International Housing Associations

Property Publications

Property Web Portals

www.iproperty.com/expo for past exhibitors list & profiles

o Tel: +6 03 2297 0810 & 0903
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Exhibition Profile

Our visitors - affluent, international,
serious home buyers & investors

who will visit?

* High Net Worth Individuals » MEET UNIQUE USERS of
« Property Investors iProperty.com Group

- Agents and Brokers » MEET Anyone interest to
- Property Developers purchase property NOW!

+ Embassy Guests Generated through:

e Our Group’s portals

* Expatriates e High Media Coverage &

» Foreign Tourists Publicity

+ Industry Players e Free-to-attend Property Talks &
Forums

* Media e Online Expo after the Event

e Visitor Loyalty Programme

KUALA LUMPUR* iProperty.com Expo Kuala Lumpur July 08

Income Breakdown Buying Properties in the
K—RM500K

next 12 months

70% Local

90%

5% >RM1million RM1million

VISItorS Expatnates 20% visitors have an annual income over

RM500,000 (approx. USD150,000)

HONG KONG* iProperty.com Expo Hong Kong March 08
Income Breakdown Buying Properties in the
US$51K-US$150K next 12 months
40% Local e - 34% o 40%
xpatriates <US$50K US$151K-
US$200K \
m 6% >US$201K \ &‘
Visitors 46% visitors have an annual income over
US$150,000.

o Tel: +6 03 2297 0810 & 0903
1Property.com Fax:  +6 03 2297 0908

CEXrro Email:




Testimonial

Excellent Platform for International Exposure @
iIProperty.com Expo
Singapore » Hong Kong » Kuala Lumpur

latest testimonials

Sepang Goldcoast Sdn Bhd

“We were so busy all day, we didn't even have time for lunch - but that's a good thing!” said the company’s head of
Sales and Marketing, Steven Yap, adding: “We had quite a number of buyers who put down deposits on our Sea
Tropics Cluster Villages — including several of the other exhibitors!”

“It was actually our first time exhibiting in Malaysia, so it was a great experience for us. Many buyers couldn’t believe
it when they found out ours was a Malaysian project,” he said, referring to its palm-shaped villa development and the
rest of its 5,000-acre beachfront paradise, Sepang Goldcoast.

OSK Property Holdings Berhad

OSK Property Holdings Berhad had accomplished more than RM1 million in sales, half-way through the expo. The
company’s Senior Manager of Sales and Marketing Stanley Wong said it was happy to have “sealed deals” for its
luxury units at the expo even before completing its show house.

The big draw was its Sutera Damansara development, near Damansara Damai.

“We got good response from young professionals who like the idea of a gated and guarded community close to
nature and with broadband wiring installed,” he said. “Our innovative 10-90 financing package with HSBC Bank also
attracted their interest.”

Country Heights Grower Scheme

“We got a lot of good response from both locals and foreigners,” said Johnathan Hong, Mines Marketing Sdn Bhd
Director of Sales and Marketing. “Our people were kept busy discussing facts and figures, and filling out purchase
forms.”

“Most of the visitors who came were high-calibre individuals who are well-versed with current issues,” he said.

Mr Hong added that little effort was needed to educate the visitors about the project’s benefits as many of them,
including those from the Middle East, were appreciative of the potential of palm oil in fulfilling the world’s energy
needs, and recognised the increasing demand for this commodity.

Karma Developments

Events coordinator Brooke Wotton of Karma Royal Group / Karma Developments was full of praise for the organiser’s
accommodation of her company's last-minute booking from Bali.

“We only booked a week before the event, and they were able to process us very efficiently and we arrived and set
up with minimal fuss,” she said, adding: “It was my first time in Malaysia, so | didn’t really know what to expect.”

Ms Wotton found the occasion extremely useful for factfinding and networking, both with local exhibitors and visitors,
as well as with those from international destinations such as India and Dubai.

She was impressed with the calibre of exhibitors at the Expo, and looked forward to participating in the local luxury
property market. Karma Developments is unique in its niche of building five-star boutique hotel villas — villa-style
resorts with all the luxury of five-star hotels.

South Bay Realty & Development; West Bay Homes, LLC and SC Global Investments

“‘Malaysia is one of our key target markets for investment in Las Vegas, due to the per capita income and
economically strong property market,” said delegation spokesman Michael Colandane.

“Coming all the way here, we certainly didn’t expect to be able to reach out to some of our other key target markets at
the same time, so the high-level international crowd at this Expo is a big bonus for us.”
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Exhibition Profile

IProperty.com Expos are promoted by the iProperty.com regional
portals and supported by a promotional campaign worth over
US$1,000,000 — all Expos combined.

IProperty.com expos visitor campaign

e ADVERTISING

In the 4 weeks leading up to the Expo, print advertisement in major national
newspapers will start to ensure high-level awareness of the show amongst the
target audience.

e DIRECT MARKETING (DM)

eDM to 1,000,000 users of iProperty.com portals

In the 2 months leading up to the Expo, eDMs will start to generate leads and
interest to the users of iProperty.com regional portals.

Snail Mails to 10,000 iProperty.com Group database contacts

In the 1 month leading up to the Expo, snail mail invitations to attend
specifically addressed to target audience and the who’s who in the industry will
be mailed out.

e PUBLIC RELATION (PR)

Our PR campaign will ensure that our Expos receive coverage across national
and international media. Extensive press coverage can include reference to
specific exhibitors, providing an extra boost to brand awareness.

Please visit our holding company website to download media coverage and

The iProperty.com

press releases: http://www.ipgalimited.com/press.html GROUP
NETWORK
e INTERNET .
Singapore:

We can proudly claim that our dedicated EXPO Website has extremely high
traffic as it is well supported by the Group’s network portals. Across the

iProperty.com Group portals we have: _ Malaysia:
e Over 15,000,000 number of page views per month iProperty.com.my
e Over 1,000,000 number of unique users per month

iProperty.com.sg

Hong Kong
GoHome.com.hk

Upon completion of the Expo, exhibitors will enjoy similar exposure online House18.com

through the ONLINE EXPO, designed specially for each and every one of our

shows. Philippines:
_ o o _ _ iproperty.com.ph
ONLINE EXPO is to capture the exhibitor’s listing, its project profile, featured
development and host it online to capture international audience beyond the 3- Taiwan:

day exhibition up to a tenure of 1 year immediately after the show ends. www.vrhouse.com.tw

International
www.iluxuryasia.com

. Tel: +6 03 2297 0810 o 0903
1Property.com Fax:  +6 03 2297 0908
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Exhibition Profile

Visitor ‘ Target
Campaign Market

IProperty.com expos visitor campaign

Face to face selling

Interaction with people

Meeting pre qualified
prospects

e PROPERTY TALKS & FORUMS

Free-to-attend Property Talks & Forums featuring important topics on property
purchase and relevant current property market issues have never failed to
attract targeted visitors to the Expo. The event, held in conjunction with the
Expo, is rightly established as one of the most popular features of the show.
At the iProperty.com Expos talks will be conducted on topics:

e Property Hot Spots & Identifying Emerging Hot Spots >
e Foreigners Investment Guidelines in different nations . .
e Property Investment in Asia

Property Investment in Australasian

Property Investment in United States

Property Investment in Europe

Property Investment in Middle East

And many more based on the needs of the Expo’s target audience and
Exhibitors needs on delivering their product knowledge to the Expo’s visitors.

e SHOW DIRECTORY

As an added benefit of exhibition at each of our Expos, your company will be
given complimentary advertisement, size depending on your booth size, to
advertise and promote your product and development in the Expo Show
Directory.

The Show Directory is distributed to every registered visitor to the
Expo and is a proven mechanism for generating sales after the
Expo has taken place.
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EXHIBITION PROFILE

benefits of participation

USAGE OF SEMINAR AREA

Property talks & forum sessions are an important feature of the Expo
conducted at the Seminar Area. Complimentary *30mins usage of Seminar
Area is allocated on priority to those who exhibits on first come first served.

ADVERTISEMENT IN SHOW DIRECTORY

Show Directory is given free-of-charge to registered visitors to the Expo.
Advertisement in the Show Directory is complimentary to all who exhibits.

LISTING IN ONLINE EXPO

Online Expo is to capture the Exhibitors listing, its project profile, etc. and
host it to the world wide web providing a platform to promote our Exhibitors
beyond the 3-day exhibition up to a tenure of 1 year after the Expo ends.

BOOTH RESERVATION

Booth is open for reservation now with
price starts at US$1,700 depending on
exhibition venue and booth size.

Space Reservation Form and floor plans
attached.

For more information:
please call +6 03 2297 0810 or
email expo@iproperty.com

Tel: +6 03 2297 0810 e 0903
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21 - 23 November 2008
SUNTEC Singapore
International Convention
& Exhibition Centre

BOOTH TYPE: SIZE

PRICE PER BOOTH

(SQm) RM/(USD)
3 exhibition days

N type: 9sqm RM 15,000
(3m x 3m) (USD 5,000)

B type: 12sgm RM 21,000
(4m x 3m) (USD 7,000)

M type: 18sqm RM 31,000
(6m x 3m) (USD 10,300)

G type: 36sgm RM 64,000
(m x ém) (USD 21,300)

G booths & Award winning
developments will be
named in selected print ads
& EDMs and Direct Mailers
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BOOTH TYPE: PRICE PER BOOTH
SIZE RM/(USD)
(SQM) 3 exhibition days
N type: 9sgm RM 5,000
(3m x 3m) (USD 1,700)
M type: 18sqm RM 10,000
(ém x 3m) (USD 3,400)
G type: 36sgm RM 20,000
(m x ém) (USD 6,800)
Afrium RM 22,000
G type: 36sgqm (USD 7,400)

KUALA LUMPUR
20 - 22 February 2009

Mid Valley Exhibition
Centre Kuala Lumpur
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Ent[ime & EXxit

G booths & Award
winning
developments will
be named in
selected print ads
& EDMs and
Direct Mailers

HONG KONG
14 - 15 March 2009 e¢ Hong Kong Convention & Exhibition Centre
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BOOTH TYPE: SIZE (SQM)

PRICE PER BOOTH RM/(USD)

N type: 9sqm RM 16,000
(3m x 3m) (USD 5,400)

M type: 18sqm RM 32,000
(6m x 3m) (USD 10,700)

G type: 36sgm RM 64,000

(m x ém)

(USD 21,600)
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